
Pengaruh Kepercayaan,
Pemasaran Online, Citra Merek

dan
by Turnitin Llc

Submission date: 22-Jun-2024 04:28AM (UTC-0700)
Submission ID: 2406682536
File name: ._Pengaruh_Kepercayaan,_Pemasaran_Online,_Citra_Merek_dan_1.pdf
(280.34K)
Word count: 4128
Character count: 27483



1

1

1

1

2



3

3

6



1

1

2

3

3

4

4



1

3

3

5

5

5

6



1



2

2

5



2

4

4

4

4



1

2

2

5

5



1

1

1

1

2

2

2

4







25%
SIMILARITY INDEX

20%
INTERNET SOURCES

14%
PUBLICATIONS

13%
STUDENT PAPERS

1 6%

2 6%

3 4%

4 3%

5 3%

Pengaruh Kepercayaan, Pemasaran Online, Citra Merek dan
ORIGINALITY REPORT

PRIMARY SOURCES

dinastipub.org
Internet Source

Khusnul Khotimah, Syafwandi Syafwandi.
"Analisis Pengaruh Dompet Digital, Viral
Marketing dan Persepsi Keamanan terhadap
Keputusan Pembelian (Literature Review
Perilaku Konsumen Online Shop)", Journal of
Technology and System Information, 2024
Publication

Khusnul Khotimah, Syafwandi Syafwandi.
"Analisis Pengaruh Motivasi Belanja Hedonis,
Gratis Ongkir, dan Consumer Review
terhadap Pembelian Impulsif pada Konsumen
Online Shop", Journal of Internet and
Software Engineering, 2024
Publication

media.neliti.com
Internet Source

jurnal.poltekba.ac.id
Internet Source



6 3%

Exclude quotes On

Exclude bibliography On

Exclude matches < 3%

ejurnal.seminar-id.com
Internet Source


